
...distracting everyone’s attention...

Cognitive tech is 
everywhere.

By 2025…
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It will help 
understand 
what you’re 
going to like 
(even before 
you do)…





…and help you find all the stuff you like.



It will help 
predict, place, 
price & 
promote things 
more precisely.



It will drive new levels of product 
personalisation…





…and more 
immersive & 

engaging store 
experiences.



It will help figure 
out how everyone 
is doing and 
feeling…



…and help preserve scarce 
resources & minimise 

waste.



It will automate 
physical & digital 
processes…



…and drive new 
levels of 
transparency, 
efficiency & 
value from our 
supply chains & 
inventory…



…allowing us to verify authenticity & 
origin, fully conscious of our 
environmental and ethical impact.
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And it will demand ever 
more powerful 
computing & storage 
capabilities.
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