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Pop-Ups.

Playing Cards

and Ponytails

FROM CLOTHING TO PLAYING CARDS, WE'VE GOT

YOU COVERED ON THE NEW HAPS OUT EAST.

BY LUKE HIMMELSBACH

Deborah Pagani
open pill hair cull, 585

Bagging Goodness

Tell us about this
project. FEED is
partnering with Polo
to make a meaningful
difference in the lives
of kids in the U.S.
With every purchase
of our FEED x Polo
capsule collection,
school meals will be
given through our
giving partner No
Kid Hungry. Polo

is the most iconic
American brand,

so the impact we

can have together is
immense. And for
me personally, itis
really fun to work
with family who
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have already been so
supportive of me and
FEED over the years!

How is this
collaboration
unique? I think

the collaboration is
unique in that it is
very heritage FEED
but also very on-
brand for Polo, using
natural materials

of burlap, linen and
leather. And the
branding and give-
back message is very
overt and clear.

How does Polo tie
into FEED's interest?
Polois very much a
family brand, and
they wanted a way

to further support
families and especially
children through a
product collaboration.
FEED's mission from
day one has been to

Places that inspired the card designs?

STACKED
Emily Gerracht shares the inspiration behind
her Hamptons deck of cards.

How did the idea behind these cards
come about? v

You may k fi

Best part about bringing these anywhere?

help children access
free, nutritious school
meals. So in that way
and in many others,
it has been a very
seamless partnership.

The Hamptons playing cards, $32, are handpainted by
Loulou Baker and available ol louloubaker.com.

% From left: Lauren
Bush Louren; every

purchase of the
FEED x Polo capsule
[feedprojects.com)
collection will provide
schoal meals fhrough
No Kid Hungry.

FEED

HAIR OBJET PHOTO BY RUSSELL STARR; LAUREN BUSH LAUREN PHOIO BY
MARK SAGLIOCCO/GETTY IMAGES; PLAYING CARDS PHOTO BY LOULOU BAKER




